China Brief
2010

A e
i .__w_xﬁfmn’; |

An All-Day Seminar

By Dwight Nordstrom




Dwight Nordstrom

PRI chairman Dwight Nordstrom, has over 25 years in
senior leadership positions in China — a GM at 8 factories,
managed multiple engineering operations, sourcing
engineers, etc. Mr. Nordstrom has coached over 15
General Managers and/or China presidents in his role as
PRI Chairman.

Dwight Nordstrom is offering a one-day seminar providing
insights into contemporary trends/issues and the most
important aspects of the Chinese manufacturing industry
and marketplace today.




Background

China Chinese and Western cultures have different ideas of how to communicate, build
business relationships and solve problems. Problems arise when one or both sides do
not know, understand, respect or pay attention to how the other side ‘sees’ things.
China’ s enormous size, its aging population, consistent double-digit industry growth in
the past-twordecades and ongoing healthcare reform have convinced even the most
conservative ygry analysts to offer optimistic views about China’s future.

There are success stories from all
categories of players, whether they
are foreign or local, large or small,
newcomer or established, private or
state-owned. However, to be one of
the success stories require a
thorough understanding of the
sector, ability to face and tackle
challenges, flexibility to deal with
changes, and skills to maneuver

' through complex situations.

In China — do | need to recruit an
MBA-graduate from the States, or is
a local entrepreneur-type of person
better quallfled'? l |

f 1)

In"China dgl eéd o.havé;a hice

‘cleap’ b,élte tﬂa ISt a snﬁple
anslation| of t q_.:é efican, WeJ;sne
&r ant ove ha|ul into fmfre /nessy




WHO SHOULD ATTEND?

Senior executives

Strategic planning/business development/Cl/market
research executives

EXecutives responsible for outsourcing
R&D/licensing/regulatory executives

Regional HQ executives

EXxpatriate executives in China

CRO executives

Investment/VVC professionals




Learn about the present and fu utlook of the Chinese
manufacturing industry and Waceddentn‘y emergmg
opportunity areas and grow ' _,_'dnvers

Stay informed for thes

government policy =+ :
Gain insights into key aspects of-'
busmess :




WHAT DOES THIS SEMINAR COVER?

Contemporary trends, issues and challenges

Future growth drivers, opportunities and outlook
Intellectual property/patent related issues

Pricing and reimbursement/health insurance system
Manufacturing, marketing and distribution channel
strategies

Regulatory process for new manufacturing development
and registration

Considerations for developing successful China business
strategies

Rising global importance of China - sourcing and
licensing opportunities




SUMMARY

® China is the place for markets/services/products
® Chinais for sourcing parts
® China is for sourcing engineers

® China is for manufacturing contracts

For more information please contact PRI on:




